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Twitter guidance: using hashtags (#) 

 

What are hashtags? 

The # symbol, called a hashtag, is used to mark keywords or topics in a 

Tweet. It was created organically by Twitter users as a way to 

categorize messages but is also used to highlight and join conversations 

about a topic. It can be used as a great way to reach out to new users and raise awareness around an 

issue. Read more: https://support.twitter.com/entries/49309-what-are-hashtags-symbols 

Top tips when using hashtags 

• Keep it brief (max 15 characters). 

We’ll need to be able to include some blurb, a URL and 3 spare characters so people can 

RT as well as the #. Plus if it’s too long and convoluted, it’s also easy to misspell.  

• What is its purpose? 

It’s needs to be clear to more than just Ramblers about why the # exists and why 

someone might want to use it to join a conversation. 

People should understand what it’s about immediately eg RSPB’s #homesfornature or 

#BigWildSleepout. It’s pointless using it if it’s internally focussed. 

• Check if it’s already being used. 

It is OK to use a # already in use, if it is already established and is related to how you 

want to use it, e.g. #nationaltrails. However ensure it is not controversial which could 

backfire! Ideally, you’d want to come up with your own as you want people to join your 

conversation not someone else’s – and it’s easier to monitor stats. 

• Use it as part of a sentence 

Ideally it should be something that can be incorporated into sentences and not just stuck 

on at the end e.g. get walking this #walkweekend with @RamblersGB 

• Aim for lower case 

Lower case/upper case is irrelevant although it ends up being lower case most of the 

time, so best to have something that reads OK in lowercase 


